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As a new player i , Au Lac Airways will
advanced informatio Dgy to maximize market potent:
Au Lac Airways will a ooperate as part of a “skyteam” with
other airline competitors. This approach will help Au Lac to more

effectively leverage its capabilities and resources.
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Rating factors

With its primary operations based in Ho Chi Minh City, Au
Lac Airways will provide passenger service to airports located in
Hanoi, Haiphong, Da Nang, Nha Trang, Vinh, Hue, Singapore,
Hong Kong, Bangkok, Kualalumpur, Seoul, and Osaka, as well as
Paris, London, Berlin, and Los Angeles and San Francisco.




